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1. BASIC INFORMATION  
 

Course  2-D Design Workshop  

Degree program Bachellor in Design 

School Creative Campus 

Year 2 

ECTS 6 

Credit type Basic 

Language(s) English 

Delivery mode On campus 

Semester 3 

Academic year 2025-2026 

Coordinating professor Miguel Trigo Morán 

 

2. PRESENTATION  
Introduction to the basic conceptual elements of two-dimensional design and practical application of basic 

analog and digital tools used in the design process. Methodology and information management prior to a 

project. Application and understanding of the basic principles of visual, graphic, and compositional 

language: morphology, basic shapes, structures, balance, proportion, harmony, typography, composition, 

transformation, color, image processing, photography, and retouching. Methodology for analyzing and 

integrating the various elements involved in the design process: drawing, illustration, text, and 

photography. 

 

This module trains students in the graphic tools specific to design, from analog to digital. The training is 

progressive, moving from two-dimensional to three-dimensional representation, as well as web and 

multimedia content. 

 

3. LEARNING OUTCOMES  
 

Basic Competencies: 

 

• CB1: Students should demonstrate knowledge and understanding in an area of study that builds upon 

general secondary education and is typically at a level that, while supported by advanced textbooks, also 

incorporates aspects of cutting-edge knowledge in their field. 

• CB2: Students should be able to apply their knowledge to their work or vocation in a professional manner 

and possess the competencies typically demonstrated through the development and defense of 

arguments and the resolution of problems within their area of study. 

• CB3: Students should be able to gather and interpret relevant data (usually within their area of study) to 

make judgments that include reflection on relevant social, scientific, or ethical issues. 
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• CB4: Students should be able to communicate information, ideas, problems, and solutions to both 

specialist and non-specialist audiences. 

• CB5: Students should have developed the learning skills necessary to undertake further studies with a 

high degree of autonomy. 

 

Transversal Competencies: 

 

• CT2: Self-Confidence: 

Ability to assess our own results, performance, and capabilities with the internal conviction that we are 

capable of accomplishing the tasks and challenges presented to us. 

• CT3: Adaptability to New Situations: 

Ability to value and understand different perspectives, adapting one's approach as the situation requires. 

• CT4: Analytical and Synthesis Skills: 

Ability to break down complex situations into their constituent parts; also, to evaluate other alternatives 

and perspectives to find optimal solutions. Synthesis seeks to reduce complexity in order to better 

understand it and/or solve problems. 

• CT8: Information Management: 

Ability to search for, select, analyze, and integrate information from diverse sources.  

• CT13: Problem-solving: 

Ability to find a solution to a confusing issue or a complicated situation without a predefined solution, 

which hinders the achievement of a goal. 

• CT18: Use of Information and Communication Technologies (ICT): 

Ability to effectively use information and communication technologies as a tool for searching, processing, 

and storing information, as well as for developing communication skills. 

 

Specific Competencies: 

 

• CE1. Aptitude for mastering color theory and its applications, as well as the analysis and theory of form 

and the laws of visual perception. 

• CE2. Ability to apply the concepts of metric and projective geometry and spatial representation systems 

to design. 

• CE3. Ability to use graphic representation techniques as a tool for analysis, ideation, communication, 

and expression in design. 

• CE4. Ability to apply computer tools to the representation of objects and spaces, both in two and three 

dimensions. 

• CE7. Knowledge of the theories of form and composition to create designs that meet the needs and 

requirements of users and are consistent with the relationship between form, function, and the context 

in which they may be used. 

 

Learning outcomes: 

 

• RA1. The student should learn to: Represent and analyze forms and images represented in two-

dimensional projection. Understand the basic principles and applications of drawing, color, and design in 

two dimensions, with special attention to their relationship with human behavior and response. 

 

• RA2. Master, apply, and understand the basic principles of visual, graphic, compositional, organizational, 

and expressive language. 
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• RA3. Master and develop the management of scale, size, and proportion in a design and its 

representation. 

 

• RA4. Apply the principles of color and design to different design projects. 

 

The table below shows the relationship between the skills developed in the subject and the learning 

outcomes pursued: 

 

Competences Competencies Learning outcomes 

CB1, CB2, CB3, CB4, 
CB5 

RA1. The student will learn to: Represent and analyze shapes and images 
represented in flat (two-dimensional) projection. Understand the basic 
principles and applications of drawing, color, and design in two dimensions, 
with special attention to their relationship to human behavior and 
response. 

CT2, CT3, CT4, CT8, 
CT13, CT18 

RA2. Master, apply, and understand the basic principles of visual, graphic, 
compositional, organizational, and expressive language. 
 
RA3. Master and develop the management of scale, size, and proportion in 
a design and its representation. 

CE1, CE2, CE3, CE4, CE7 RA4. Apply the principles of color and design to different design projects. 

 

 

4. CONTENT 
• Unit 1. Collage – Theme: Identity 

1. Collage 

2. Composition 

3. Use of physical materials and digital resources 

4. Artistic/design references 

 

• Unit 2. Building blocks of design: the point, the line, and the plane 

1. The point 

2. The line 

3. The plane 

4. Artistic/design references 

5. Synthesis of the image/object/space 

 

• Unit 3. Patterns – Rhythm, balance, and progression 

3.1 Grids 

3.2 Pattern creation techniques. Rhythm and balance 

3.3 Pattern creation. Progression 

3.4 Rules. Organic and geometric creations 

 

• Unit 4. Color in forms 

4.1 Color 

4.2 Hue, saturation, and brightness 

4.3 Color palettes Digital Tools 
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4.4 Color in Corporate Identity 

4.5 Artistic References / Design 

4.6 Synesthesia in the Senses 

4.7 Visualizing Music 

 

· Unit 5. Two-Dimensional Design in Motion 

5.1 Introduction to Narrative Techniques and Storyboarding 

5.2 Some Two-Dimensional Narrative Techniques 

 

· Unit 6. Packaging and Branding 

6.1 Introduction to Packaging and Branding 

6.2 Creating Plans and Identifying Elements in Packaging 

6.3 Working with Style Guides 

6.4 Applications and Mock-ups 

 

· Unit 7. Design and Communication 

7.1 Introduction 

7.2 Formats 

7.3 Posters and Analog Media 

7.4 Internet and Social Networks 

7.5 Publishing 

 

5. TEACHING-LEARNING METHODOLOGIES 
 

The following teaching and learning methodologies will be used: 

• Lecture. 

• Problem-Based Learning (PBL). 

• Project-Based Learning (PBL). 

• Workshop-based learning. 

 

6. LEARNING ACTIVITIES 
 

Listed below are the types of learning activities and the number of hours the student will spend on each 

one: 

 

Campus-based mode: 

Training Activity Number of Hours 

Attendance and active participation in activities 12,5h (in-person) 

Guided work, practical exercises, and problem-solving 50h (20% in-person) 

Presentation of work 12,5h (in-person) 

Integrative group work 12,5h (online) 
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Research and projects 12,5h (online) 

Independent work 25h (online) 

Tutoring, academic monitoring, and evaluation 25h (in-person) 

TOTAL 150 h 

 

7. ASSESSMENT 
 

Listed below are the assessment systems used and the weight each one carries towards the final course 

grade: 

 

Campus-based mode: 

Assessment system Weight 

Activities 1, 2, 4, 7  (40%) 

Project submissions. Activities 3, 5, 6 + portfolio (60%) 

 

 

 

When you access the course on the Campus Virtual, you’ll find a description of the assessment activities 

you have to complete, as well as the delivery deadline and assessment procedure for each one.  

 

 

 

7.1. First assessment period 
 

To pass the course in the regular examination period, you must achieve a grade of 5 or higher in the 

weighted average of all course activities and complete all activities, including submitting the final portfolio. 

 

Additionally: 

- The average grade for activities 1, 2, 4, and 7 must be higher than 3.5. 

- Activities 3, 5, and 6 must each have a grade of 5 or higher. 

- The final portfolio must be submitted for evaluation. 

 

The following will be assessed: 

- The ability to organize and plan work efficiently. 

- The ability to gather, analyze, synthesize, and manage relevant information effectively. 

- The ability to solve problems and make decisions that align with the course objectives. 

- Demonstrated critical thinking skills. 

- The correct assimilation of knowledge and resources presented in class. 

- The student's interest, effort, and dedication to the assigned work.   

 

7.2. Second assessment period 
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The same evaluation system as in the regular exam period will be used. 

Throughout the second semester, follow-up and evaluation tutorials may be held. 

 

8. SCHEDULE 
 

This table shows the delivery deadline for each assessable activity in the course: 

 

Activities Date 

Activity 1 Week 1 – Week 2 

Activity 2 Week 3 – Week 4 

Activity 3 Week 5 – Week 7 

Activity 4 Week 8 

Activity 5 Week 9 – Week 13 

Activity 6 Week 14 – Week 16 

Activity 7 Week 17 – Week 18 

Portfolio Last day 

 

 

This schedule is subject to change, and students will be notified of any modifications in a timely manner. 
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10. EDUCATIONAL GUIDANCE, DIVERSITY AND INCLUSION 

UNIT 
 

From the Educational Guidance, Diversity and Inclusion Unit we offer support to our students throughout 

their university life to help them reach their academic achievements. Other main actions are the students' 

inclusions with specific educational needs, universal accessibility on the different campuses of the 

university and equal opportunities. 

 From this unit we offer to our students: 

1. Accompaniment and follow-up by mean of counselling and personalized plans for students who 

need to improve their academic performance. 

2. In terms of attention to diversity, non-significant curricular adjustments are made in terms of 

methodology and assessment for those students with specific educational needs, pursuing an 

equal opportunity for all students. 

3. We offer students different extracurricular resources to develop different competences that will 

encourage their personal and professional development. 

4. Vocational guidance through the provision of tools and counselling to students with vocational 

doubts or who believe they have made a mistake in their choice of degree. 

Students in need of educational support can write to us at: 

orientacioneducativa@universidadeuropea.es 

 

11. ONLINE SURVEYS 
 

Your opinion matters! 

 

The Universidad Europea encourages you to participate in several surveys which help identify the 

strengths and areas we need to improve regarding professors, degree programs and the teaching-learning 

process.  

 

The surveys will be made available in the “surveys” section on virtual campus or via e-mail. 

 

Your assessment is necessary for us to improve. 

 

Thank you very much for your participation. 

file:///C:/Users/5173/Downloads/Curso%20Guía%20de%20aprendizaje/Plantillas%20Guías%2023-24%20(nuevo%20RD)/orientacioneducativa@universidadeuropea.es
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12. PLAGIARISM POLICY 
In accordance with the European University's Student Disciplinary Regulations: 

 

• Plagiarism, in whole or in part, of intellectual works of any kind is considered a very serious offense. 

 

• Very serious offenses related to plagiarism and the use of fraudulent means to pass assessments will 

result in the loss of the corresponding exam opportunity, as well as the recording of the offense and its 

cause in the student's academic record. 

 

13. AI USE POLICY 
 

Students must be the authors of their work/activities. 
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