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1. OVERVIEW  
 

Subject area  Radio Production and Direction 

Degree Bachelor’s Degree in Audiovisual Communication 

School/Faculty Social Sciences and Communication 

Year 2nd 

ECTS 6 

Type Core 

Language(s) Spanish 

Delivery Mode Campus-based 

Semester First  

 

2. INTRODUCTION  
"Radio Production and Direction" is a subject area within Module 4 of the Production training plan. In this 
subject, the basics and essential knowledge of radio production and programming, as well as specific 
terminology, are established. 
This subject area has a high theoretical and practical component, combining knowledge with its direct 
application to the programme programming and broadcasting and formats that are often carried out in 
the vast majority of national and international broadcasters. For this reason, the student will work closely 
with Europea Radio, the online radio station of the Faculty of Social Sciences and 
Communication(ww.europearadio.es), becoming part of its editorial team during the semester of the 
subject area. 
 
 

3. SKILLS AND LEARNING OUTCOMES  
 
Basic skills (CB, by their acronym in Spanish):  
 

• CB1: Students have demonstrated knowledge and understanding of a study area originating from 
general secondary school education, and are usually at the level where, with the support of more 
advanced textbooks, they may also demonstrate awareness of the latest developments in their 
field of study. 

• CB2: Students know how to apply their knowledge to their work or vocation professionally and 
have the skills that are usually demonstrated by forming and defending opinions and solving 
problems within their study area. 

• CB4: Students can convey information, ideas, problems and solutions to both specialist and non-
specialist audiences. 

• CB5: Students have developed the necessary learning skills to undertake further studies with a 
high degree of independence. 

 
General skills (CG, by their acronym in Spanish): 

• CG1: Ability to identify, interpret, formulate and solve problems arising in the field of 
Audiovisual Communication. 

• CG2: Ability to understand and transmit the different social, cultural and political realities in 
audiovisual products, and apply the current regulations from an open and tolerant viewpoint. 

http://www.europearadio.es/
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• CG3: Ability to develop audiovisual projects and products. 
• CG4: Ability to apply new technologies in professional environments in the field of Audiovisual 

Communication. 
• LEARNING UNIT 2. Ability to act in accordance the with fundamental rights and the equality 

between men and women, equal opportunities and universal accessibility for people with 
disabilities and with the values of a culture of peace and democratic values in an audiovisual 
communication environment. 

 
 
Cross-curricular skills (CT, by their acronym in Spanish): 

• CT1: Independent Learning: Ability to choose the most effective strategies, tools and 
opportunities for learning and independently put into practice what has been learnt. 

• CT3: Ability to adapt to new situations: Being able to evaluate and understand different points 
of view, adapting one’s own approaches to suit the situation. 

• CT4: Ability to analyse and synthesize: Being able to break down complex problems into 
manageable blocks, as well as evaluate alternatives and perspectives to find the ideal solution. 
Synthesising to reduce complexity and better understand the situation and/or solve problems. 

• CT6: Oral or written communication: Ability to convey and receive information, ideas, opinions 
and attitudes to achieve understand and action. Oral communication by means of words and 
gestures and written communication by means of written and/or visual aids. 

• CT7: Awareness of ethical values: Ability to think and act in line with universal principles based 
on the individual’s value, contributing to his/her full development and involving commitment to 
certain social values. 

• CT8: Information management: Ability to seek, choose, analyse and integrate information from 
diverse sources. 

• CT9: Interpersonal relationship skills: Ability to hold positive relationships with other people 
through assertive verbal and non-verbal communication. This means being able to express or 
communicate what you want, think or feel without discomforting, offending or harming the 
feelings of other people. 

• CT11: Planning and time management: Ability to set objectives and choose the right means to 
fulfil them through efficient use of time and resources. 

• CT12: Critical thinking: Ability to analyse an idea, occurrence or situation from different 
perspectives and adopt a personal viewpoint based on scientific rigour and objective reasoning, 
rather than intuition. 

• CT13: Problem solving: Ability to resolve an unclear issue or complex situation which has no 
established solution that keeps them from achieving an objective. 

• CT14: Innovation/Creativity: Ability to propose and develop new, original solutions that add 
value to problems that are faced, as well as bringing a different scope to the problem itself. 

• CT15: Responsibility: Ability to fulfil commitments to themselves and others when performing a 
task and trying to achieve a set of objectives as part of the learning process. Ability to face and 
accept the consequences of actions taken freely. 

• CT16: Decision making: Ability to choose between different options or methods to effectively 
solve varied situations or problems. 

• CT17: Group work: Ability to integrate oneself and collaborate actively with other people, 
departments and/or organisations to achieve shared objectives. 

• CT18: Use of information and communication technology (ICT): Ability to effectively use 
information and communication technology such as tools for searching, processing and storing 
information, as well as for the development of communication skills. 

 
Specific skills (CE, by their acronym in Spanish): 

• LEARNING UNIT 2. Knowledge of the specific hierarchical structure of the audiovisual industry at 
national and international level, as well as the peculiarities of this sector and its role in the global 
economy. 
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• LEARNING UNIT 2. Knowledge of the main narrative techniques to apply them to the process of 
generating audiovisual fiction content. 

• LEARNING UNIT 2. Knowledge of technological tools, how they can be used and applied to 
audiovisual communication. 

• LEARNING UNIT 2. Ability to critically analyse, reflect on and explain objective aspects of 
audiovisual products. 

• LEARNING UNIT 2. Knowledge of the historical evolution of audiovisual communication in the 
different processes of social, technological and economic transformation which it has undergone 
in the different fields of cultural industries. 

• LEARNING UNIT 2. Ability to apply creative techniques to audiovisual product design in an 
innovative way. 

• LEARNING UNIT 2. Knowledge of the technological tools, from audiovisual equipment to the 
specific hardware and software required for the creation, project production and exchange and 
the broadcast of audiovisual products. 

• LEARNING UNIT 2. Knowledge of the techniques and uses of graphic design applied to the media 
and new audiovisual environments, following aesthetic, audiovisual, artistic criteria, etc., adding 
value to each project through the creative process. 

• LEARNING UNIT 2. Ability to use their own digital tools applied to the generation of multiplatform 
audiovisual content. 

• LEARNING UNIT 2. Knowledge of the foundations and techniques of photography and how to 
apply them for digital image creation. 

• LEARNING UNIT 2. Knowledge of linguistic resources and audiovisual communication techniques 
for their application in the production of audiovisual productions. 

• LEARNING UNIT 2. Ability to recognise and apply basic legal regulations, ethics and deontology 
in the audiovisual communication sector as a whole. 

• LEARNING UNIT 2. Knowledge of technical tools in order to select those that are most 
appropriate for the development of both 2D and 3D animation projects. 

• LEARNING UNIT 2. Ability to design, shape and develop audiovisual projects, taking into account 
the social environments in which the project will be developed. 

• LEARNING UNIT 2. Ability to set up and create audiovisual companies, being familiar with all the 
processes related to the business models and distribution of current audiovisual products. 

• LEARNING UNIT 2. Ability to create special effects in audiovisual productions. 
• LEARNING UNIT 2. Ability to identify trends in each of the communication disciplines in terms of 

their application within the audiovisual sector. 
• LEARNING UNIT 2. Knowledge of the technical tools used in the recording, post-production and 

reproduction of sound in all its forms in the different types of audiovisual industries. 
• LEARNING UNIT 2. Ability to innovate, analyse and criticise new proposals and products in the 

audiovisual media and other aids when creating new audiovisual formats. 
• LEARNING UNIT 2. Ability to know and correctly apply the English language both spoken and 

written in the professional field as a basic tool of the audiovisual industry. 
• LEARNING UNIT 2. Knowledge of the correct use of Spanish, both spoken and written, as a means 

of transmitting information in the audiovisual field and in a professional environment. 
 
 
Learning outcomes (RA, by their acronym in Spanish): 

• RA1: Acquisition of the basic and essential knowledge of radio production and programming, 
specific terminology, work tools and the special way of applying journalistic genres to the media 
characteristics and technique. 

• RA2: Analysis of the different designs and typologies of the different programmes and 
broadcasts, their narrative and production techniques, production and planning.  

• RA3: Application of knowledge to case studies in order to evaluate their final outcomes. 
The following table shows how the skills developed in the subject area relate to the intended learning 
outcomes:  
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Skills Learning outcomes 

CB1, CB5, CG5, CT1, CT6, CT8, 
CT14, CT18, CE1, CE2, CE3, 
CE5, CE7, CE8, CE9, CE10, 

CE12, CE14, CE19, CE21, CE22 

RA1: Acquisition of the basic and essential knowledge of radio 
production and programming, specific terminology, work tools and 
the special way of applying journalistic genres to the media 
characteristics and technique. 

CB4, CB5, CG2, CG4, CT4, CT6, 
CT8, CT11, CT12, CT17, CE4, 

CE9, CE13, CE15, CE16, CE17, 
CE19, CE21, CE22 

RA2: Analysis of the different designs and typologies of the different 
programmes and broadcasts, their narrative and production 
techniques, production and planning. 

CB2, CB3, CB5, CG1, CG3, CT3, 
CT6, CT8, CT9, CT13, CT15, 

CT16, CE6, CE9, CE15, CE16, 
CE17, CE18, CE20, CE21, CE22 

RA3: Application of knowledge to case studies in order to evaluate 
their final outcomes. 

 
4. CONTENTS 

 
• Unit 1: Knowledge of the basic technology and use of broadcasting systems 
• Unit 2: Sound Production and Direction 
• Unit 3: Programme and broadcast design and typologies 
• Unit 4: Basic structures 
• Unit 5: Radio programming 

 

5. TEACHING-LEARNING METHODS 
 
The types of teaching-learning methods are as follows: 

• Lecture 
• Current broadcasting (case method) 
• Collaborative learning 
• Simulation environments 

 

6. LEARNING ACTIVITIES 
 
The types of learning activities, plus the amount of time spent on each activity, are as follows: 
 
Campus-based: 

Learning activity Number of hours 

Lectures 31 h 

Independent lectures 9 h 

Drawing up reports and written work 10 h 

Group activities (seminars, forums)  
40h 

Independent working 40 h 

Group tutorials 10 h 

Case studies, problem solving, project development, simulation.  
10 h 
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TOTAL 150 

 

7. ASSESSMENT 
 
The assessment systems, plus their weighting in the final grade for the subject area, are as follows: 
 
Campus-based: 

Assessment system Weighting 

On-campus knowledge test 40% 

Projects 30% 

Assessment of command of radio genres: News bulletins for Europea 
Radio, recording of a report and production of a radio talk show 

30% 

 
Online: 

Assessment system Weighting 

  

  

  

 
 
On the Virtual Campus, when you open the subject area, you can see all the details of your assessable 
tasks and the deadlines and assessment procedures for each task.  
 

8. BIBLIOGRAPHY 
 
The works of reference for following up this subject area are: 
 
• Albert, P., & Tudesq, A.-J. (1993). Historia de la radio y la televisión (1a ed., 1a reimp.). Fondo de 

Cultura Económica. 
• Arturo Merayo. (2004). María del Pilar MARTÍNEZ COSTA y Elsa MORENO MORENO (editoras). 

Programación radiofónica. Arte y técnica del diálogo entre la radio y su audiencia. Ariel, Barcelona, 
2004, 383 pp. Communication & Society (Formerly Comunicación y Sociedad), 17(1). 

• Avelino Amoedo-Casais. (2003). Emma RODERO ANTÓN. Locución radiofónica. Publicaciones 
Universidad Pontificia de Salamanca, IORTV, Salamanca. 

• Balsebre A. (2001 y 2002). Historia de la radio en España (2 vols.), Madrid, Cátedra. 
• Balsebre, A. (2012). El lenguaje radiofónico (6a ed.). Cátedra. 
• Beltrán Moner, R. (2005). La ambientación musical en radio y televisión: selección, montaje y 

sonorización. Instituto Oficial de Radio y Televisión. 
• CADENA SER. (2017). En antena: libro de estilo del periodismo oral. Barcelona, España: Taurus. 
• Faus Belau Á. (2007) La Radio En España (1896-1977): Una Historia Documental. Taurus. 
• Faus Belau Á. (1995): La era audiovisual: historia de los primeros cien años de la radio y la televisión. 

Ediciones Internacionales Universitarias. 
• Gómez Font, A. (2015). 199 recetas infalibles para expresarse bien: el libro (2ª edición). Vox. 
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• Mancinas Chávez R. Historia de la radio y la televisón en España. Ambitos: Revista internacional de 
comunicación. 

• Martínez Costa, M. del P. (2001). Reinventar la radio: actas de las XV Jornadas Internacionales de la 
Comunicación, [9-10 de noviembre de 2000]. Eunate. 

• Martínez-Costa, María del Pilar, y Díez UnzuetaU, José Ramón (2005). Lenguaje, géneros y 
programas de radio: Introducción a la narrativa radiofónica. Pamplona, España: Ediciones 
Universidad de Navarra S.A. (EUNSA). 

• Méndez, Lucía. (2015) Certezas sobre el estado de la libertad de prensa en España. Cuadernos de 
Periodistas, APM. Madrid, España: Din Impresores.  

• Merayo Pérez, A., & Pérez Álvarez, C. (2001). La magia radiofónica de las palabras: aproximación 
lingüística en el mensaje de la radio. Librería Cervantes. 

• Merino Arribas, M. A. (2014). Bustamante, Enrique (2013): “Historia de la Radio y la Televisión en 
España. Una asignatura pendiente de la democracia.” Estudios Sobre El Mensaje Periodístico 

• Munsò Cabùs, J. Escrito en el aire: 50 años Radio Nacional de España. Madrid, Dirección de 
Relaciones Exteriores Ente Público RTVE, Servicio de Publicaciones, 1.998.  

• Muñoz, J. J., & Gil Covarrubias, C. (2002). La radio: teoría y práctica (2a ed.). Instituto Oficial de 
RadioTelevisión Española. 

• Ortiz, M. Á., & Volpini, F. (2009). Diseño de programas en radio: guiones, géneros y fórmulas (1a 
ed.). Paidós. 

• Peñafiel Saiz, C. (2006). Lenguaje, géneros y programas de radio. Introducción a la narrativa 
radiofónica. MARTÍNEZ-COSTA, María del Pilar; José Ramón DÍEZ UNZUETA. Pamplona: Eunsa, 2005. 

• RADIOTELEVISIÓN ESPAÑOLA. (2010). Manual de estilo de la corporación RTVE. Madrid, España: 
Instituto RTVE. 

• Ramos del Cano, F. (2016). Radio y redes sociales. Nuevas competencias y estrategias de interacción 
entre la audiencia y el periodismo radiofónico [Universitat Jaume I, 2016.] 

• Restrepo, Javier Darío (2015) Libertad de prensa, bajo amenaza. Cuadernos de Periodistas, APM. 
Madrid, España:  Din Impresores.  

• Rodero Antón, E. (2001). Locución informativa radiofónica. 
• Rodero Antón, Emma (2011): “Creación de programas de radio.” (2012). Estudios Sobre El Mensaje 

Periodístico; 
• Rodríguez, J. M. (2000). Técnicas de locución radiofónica, IORTV. 
• Sánchez Redondo, María Isabel.  (2002): Historia de la Cope (1950-1983): una radio diferente. 

Fundación Unv. San Pablo CEU 
• Servicios de Documentación de la CADENA S.E.R., (1999). En el Aire, 75 años de Radio en España, 

Madrid, Promotora General de Revistas S.A. 
• Tascón, M., Cabrera, M., & Fundación del Español Urgente. (2012). Escribir en Internet: Guía para 

los nuevos medios y las redes sociales. Barcelona, España: Galaxia Gutenberg. Círculo de lectores. 
 

 
The recommended bibliography is indicated below: 
 
• APM (2007). Directrices editoriales: Valores y Criterios de la BBC. España, TGA, S.A. Con la 

autorización expresa de British Broadcasting Corporation. 
• Allas Llorente, J.M. y Díaz Salgado, L.C. (2004). Libro de Estilo: Canal Sur Televisión y Canal 2 

Andalucía. Sevilla, España: RTVA 
• GRIJELMO, A. y Moreno, J. (2014). El País, libro de estilo. Madrid, España: Santillana ediciones. 
• McCallion, M. (1999). El libro de la voz. Barcelona, España [etc.]: Urano, D.L. 
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• AGENCIA E.F.E., (2000). Manual de Español Urgente, decimotercera edición, corregida y aumentada 
del manual de estilo de la Agencia EFE, Madrid, Ediciones Cátedra. 

• Grijelmo, A. (2000). La seducción de las palabras, Madrid, Taurus. 
• Grijelmo, A. (2000). El estilo del periodista, Madrid, Taurus.  
• Grijelmo, A. (2000). La gramática descomplicada, Madrid, Taurus. 
• La Constitución Española. 
• El Estatuto de la Radio y de la Televisión. 
• Cuadernos de periodistas, Revista de la APM., Madrid, Delegación de Publicaciones de la APM.  
• Manual de estilo para informadores de radio, Madrid, RTVE, 1980.   
• Ley 7/2010, de 31 de marzo, General de la Comunicación Audiovisual. 
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