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1. BASIC DETAILS  
 

Course  Social Research Methods 

Degree Bachelor’s Degree in Advertising 

School/Faculty Social and Communication Sciences 

Year 3º 

ECTS 6 ECTS 

Type Compulsory  

Language(s) Spanish 

Delivery Mode On campus 

Semester 2nd semester 

 
2. INTRODUCTION  
 
Social Research Methods is a compulsory course in the syllabus of the Bachelor’s Degree in 
Advertising of Universidad Europea de Madrid. It covers the general characteristics of scientific 
research methods, particularly directed towards social sciences. Phases of research 
(quantitative approach and particularly qualitative approach). Characteristics of a scientific 
publication. Design guidelines for the Final Dissertation. 

3. SKILLS AND LEARNING OUTCOMES  
 
Key skills (CB, by their acronym in Spanish):  

CB2 - Students can apply their knowledge to their work or vocation in a professional manner and 
possess the skills which are usually evident through the forming and defending of opinions and 
resolving problems within their study area 

CB3 - Students have the ability to gather and interpret relevant data (usually within their study 
area) to form opinions which include reflecting on relevant social, scientific or ethical matters 

CB4 - Students can communicate information, ideas, problems and solutions to both specialist 
and non-specialist audiences 

CB5 - Students have developed the learning skills necessary to undertake further study in a much 
more independent manner 

 

Transversal skills (CT, by their acronym in Spanish): 
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CT1 - Ethical values: Ability to think and act in line with universal principles based on the value 
of a person, contributing to their development and involving commitment to certain social 
values. 

CT2 - Independent learning: Skillset for choosing strategies to search, analyse, evaluate and 
manage information from different sources, as well as to independently learn and put into 
practice what has been learnt 

CT4 - Written/spoken communication: Ability to communicate and gather information, ideas, 
opinions and viewpoints to understand and be able to act, spoken through words or gestures or 
written through words and/or graphic elements 

CT5 - Analysis and problem-solving: Be able to critically assess information, break down complex 
situations, identify patterns and consider different alternatives, approaches and perspectives in 
order to find the best solutions and effective negotiations 

CT6 - Adapting to change: Be able to accept, consider and integrate different perspectives, 
adapting your own approach as required by the situation at hand, and to work effectively in 
ambiguous situations 

CT7 - Leadership: Be able to direct, motivate and guide others by identifying their skills and 
abilities, in order to effectively manage their development and common interests 

CT9 - Global mindset: Be able to show interest in and understand other customs and cultures, 
be aware of your own biases and work effectively as part of a global community. 

Specific skills (CE, by their acronym in Spanish): 

CE02 - Ability to recognise the different theories and trends of social communication and the 
historical models of advertising communication. 

CE03 - Knowledge of each of the inter- and intra-action spheres in the structural ecosystem of 
advertising. 

CE19 - Ability to develop critical thinking to analyse imbalances in global society and the 
evolution of new environments of social activism, political participation and strengthening of 
democracy and free thinking. 

Learning outcomes (RA, by their acronym in Spanish): 

RA1: Students will acquire the skills and knowledge required to put the basic techniques of 
social research into practice, particularly directed towards preparation of the Final 
Dissertation. 

  
  
  
Skills Learning outcomes 
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CB4, CT4, CE19 RA1 

 
4. CONTENTS 
 

• General characteristics of scientific research methods, particularly directed towards 
social sciences. 

• Phases of research (quantitative approach and particularly qualitative approach). 
• Characteristics of a scientific publication. 
• Design guidelines for the Final Dissertation. 

 
 

5. TEACHING/LEARNING METHODS 
 

ON CAMPUS STUDY MODE 

• Lecture/online conference 
• Project-based learning 

 
6. LEARNING ACTIVITIES 
 
The types of learning activities, plus the amount of time spent on each activity, are as follows: 
 
On-campus: 

Learning activity Number of hours 

Lectures 13 

Asynchronous lectures 7 

Drawing up reports and written work 20 

Group tutorials 5 

Independent working 10 

Research (scientific/case studies) and Projects 20 

TOTAL 75 

 
7. ASSESSMENT 
 
The assessment methods, plus their weighting in the final grade for the course, are as follows: 
 
On-campus: 
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Assessment system Weighting 

On-campus knowledge tests 40.0 
Reports and written work 30.0 
Project/ Final dissertation 30.0 

 
On the Virtual Campus, when you open the course, you can see all the details of your assessment 
activities and the deadlines and assessment procedures for each activity.  

 
8. BIBLIOGRAPHY 
 
The work of reference for follow-up of the course is: 
 
A continuación, se indica la bibliografía recomendada: 
Alvira Martín, F., García Ferrando, M., & Ibáñez, J. (2000). El análisis de la realidad 
social:métodos y técnicas de investigación (3a ed. rev.). Alianza Editorial. 

Angrosino, M. (2012). Etnografía y observación participante en Investigación 
Cualitativa.Ediciones Morata. 

Banks, M. (2010). Los datos visuales en investigación cualitativa. Ediciones Morata. 

Bell, J., & Filella Escolà, R. (2014). Cómo hacer tu primer trabajo de investigación: guía 
parainvestigadores en educación y ciencias sociales (Segunda edición: abril 2005). Gedisa. 

Berger, A. A. (2000). Media and Communication research Methods: An Introduction to 
Qualitative and Quantitative Approaches. Sage Publications. 

Blanco, C. (2011). Encuestas y estadísticas: métodos de investigación cuantitativa en 
cienciassociales y comunicación. Brujas. 

Cleophas, T. J., & Zwinderman, A. H. (2016). SPSS for Starters and 2nd Levelers (2nd 
ed.).Springer International Publishing. 

Corbetta, P., Fraile Maldonado, M., Díez Ugarte, M., Fraile Maldonado, C., & Díez Ugarte, 
S.(2010). Metodología y técnicas de investigación social (Ed. rev.). McGraw-Hill. 

Delgado, J. M., & Gutiérrez Fernández, J. A. (1999). Métodos y técnicas cualitativas 
deinvestigación en ciencias sociales. Síntesis. 

Díaz de la Rada, V. (2011). Encuestas con encuestador y autoadministradas por 
internet.¿Proporcionan resultados comparables? Revista Española de Investigaciones 
Sociológicas(REIS), 1(136), 49–90. https://doi.org/10.5477/cis/reis.136.49 

ECO, U. (1992). Cómo se hace una tesis: técnicas y procedimientos de estudio, investigación 
yescritura. (11ª ed.) Barcelona: Gedisa. 

Field, A. P. (2012). Discovering statistics using SPSS : (and sex and drugs and rock ´n´roll) 
(3rded.). Sage. 

Flick, U., Blanco, C., & Amo, T. del. (2014). El diseño de la investigación cualitativa. 
EdicionesMorata. 
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Gibbs, G. (2012). El análisis de datos cualitativos en Investigación Cualitativa. Ediciones Morata. 

González García, J.; León Mejía, A.; Peñalba Sotorrío, M. (2014) Cómo escribir un Trabajo de 
Finde Grado: Algunas experiencias y consejos prácticos. Síntesis. 

Griffith, A. (2010). SPSS For Dummies: Vol. 2nd ed. 

Jensen, K. B., Jankowski, N. W. (1993). Metodologías cualitativas de investigación 
encomunicación de masas. Routledge. 

Keating, M., Vázquez Ramil, R., & Della Porta, D. (2013). Enfoques y metodologías de 
lasciencias sociales: una perspectiva pluralista. Akal. 

King, G., Verba, S., Cuéllar Menezo, J., & Keohane, R. O. (2018). El diseño de la 
investigaciónsocial : la inferencia científica en los estudios cualitativos (Primera edición, quinta 
reimpresión).Alianza Editorial. 

Kvale, S. (2011). Las entrevistas en investigación cualitativa. Ediciones Morata. 

Murilo Kuschick. (2006). Encuestas de opinión, imagen y cambio de actitud. Revista 
Mexicanade Ciencias Políticas y Sociales, 48(196), 143–157. 

Murillo Torrecilla, F. J., & Martínez-Garrido, C. (2012). Análisis de datos cuantitativos con 
SPSSen investigación socioeducativa. Ediciones de la Universidad Autónoma de Madrid. 

Rao, K. S., & Narendra, N. P. (2019). Source Modeling Techniques for Quality Enhancement 
inStatistical Parametric Speech Synthesis. Imprint: Springer. 

Rapley, T., Amo, T. del, & Blanco, C. (2014). Los análisis de la conversación, del discurso y 
dedocumentos de investigación cualitativa. Morata. 

Rodríguez Menéndez, M. (2016). Problemas frecuentes en la redacción de artículos 
científicos:Review of the most frequent problems when writing a scientific article. EduSol, 16(. 
57), 137–147. 

Sahu, P. K. (2013). Research Methodology: A Guide for Researchers In Agricultural 
Science,Social Science and Other Related Fields. Springer. 

Sánchez Carrión, J. J. (2012). La encuesta, herramienta cognitiva. Papers, 
97(1).https://doi.org/10.5565/rev/papers/v97n1.334 

Serrano Guzmán, M. F.; Pérez Ruiz, D. D.; Solarte Vanegas, N. C. & Torrado Gómez, L. M. 
(2018).La redacción científica como herramienta para cualificación del estudiante depregrado. 
Ciencia, Docencia y Tecnología, 29(56 may-oct). 

Sierra Bravo, R. (1994): Tesis doctorales y trabajos de Investigación científica. (3ª ed. Rev. y 
ampl.)Paraninfo. 

Taylor, S. J., & Bogdan, R. (1996). Introducción a los métodos cualitativos de investigación: 
labúsqueda de significados (1a ed., 3a reimp). Paidós. 

Thakkar, J. J. (2020). Structural Equation Modelling : Application for Research and Practice 
(withAMOS and R) (First edition 2020.). Springer Singapore. 
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Valles Martínez, M. S. (2009). Técnicas cualitativas de investigación social: 
reflexiónmetodológica y práctica profesional (1a ed., 4a reimp.). Síntesis. 

Vasilachis de Gialdino, I. (2006). Estrategias de investigación cualitativa (Primera 
edición).Gedisa. 

Wimmer, R. D., Dominick, J. R. (1996). La investigación científica de los medios de 
comunicación:una introducción a sus métodos. Bosch Casa Editorial. 

De Zárraga, J. L. (2009). Por qué, qué y para qué investigamos: la trastienda de la 
investigaciónsocial Por qué, qué y para qué investigamos: la trastienda de la investigación 
social. Política ySociedad, 46(3), 37–75. 
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